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Overview
This report provides an analysis of the online discourse surrounding 16 Days of Activism in

South Africa, which occurs from the period of 25 November to 10 December 2024. Key metrics,

including conversation volume and engagement, are examined to understand the evolving

nature of the conversation. Additionally, the report explores the dominant themes, topics,

influential accounts, and trends shaping the conversation.

Conversation Volume
From July to August, the Centre for Analytics and Behavioural Change (CABC) identified

approximately 138 850 mentions from 44,140 unique authors (see Figure 1) within the dataset

that was established to track this conversation. In addition, there were approximately 88,270

reposts of content. This means that there was a retweet rate percentage of 63% which is

relatively high and indicates that the conversation was less driven by original content and more

driven by accounts that chose to repost content that was already available on X.

Figure 1: Key volume metrics

Topical events:
Below is a breakdown of the conversation volume over the reporting period. One prominent

spike, labelled A, was observed by the analytics tool during the reporting period (see Figure 2).

The spike is analysed below.



Figure 2: Mention Volume per Day

● 16 Days of Activism: Spike A was driven by a wide variety of posts, however, the CABC

found three dominant hashtags which constituted 25% of the entire conversation on the

3rd of December. The hashtags were:

○ #endgbvf: Posts using the relevant hashtag were predominantly official

government accounts and/or businesses raising awareness for their initiatives to

end GBVF in the country. Notably, grocery retailer Spar’s initiatives to combat

GBV were also shared online (1) ; (2) ; (3) ; (4).

○ #16DaysofActvism: Under this hashtag, posts were predominantly from the

South African Police Service who provided updates on their efforts to combat

Gender-Based Violence in the Republic as well as government’s initiatives to

reduce GBV in the country. In addition, Nedbank’s financial abuse focused

campaign featured heavily under this hashtag but is explained below (1) ; (2).

○ #financialabuse: The #financialabuse hashtag featured in conjunction with a

novel approach by Nedbank to shed light on and address financial abuse, an

often misunderstood form of abuse, in relationships during the 16 Days period.

The campaign highlighted key aspects of financial abuse and directed accounts

to their website which has tools to address this form of abuse (1).

Top Content Sorted by Engagement:

https://x.com/tiredfeminist_/status/1863887051818434745
https://x.com/Simply_rantia/status/1863872271728730481
https://x.com/mabumdluliii/status/1863878017031852267
https://x.com/tiredfeminist_/status/1863887051818434745
http://twitter.com/SAPoliceService/statuses/1863835862238195856
http://twitter.com/GovernmentZA/statuses/1863892389103821041
https://x.com/Nedbank/status/1863864969466356111


The X posts in Table 1 include the top 10 highest-engagement posts overall on the left - while

the right illustrates the top 10 posts that were most engaged once conversation was isolated to

focus on 16 Days of Activism.

High Impact Posts High Impact (16 Days Tag Applied)

Translation: Crying like this when your partner

sleeps with another woman is very selfish.





Translation: You touch a women, you touch a

rock (an empowering statement/rally cry).

Table 1: High Engagement Content for 25 November - 10 December 2024.

In our Social Media Analytics Report 7, the CABC undertook an extensive investigation into the

16 Days of Activism social media campaign of 2023 and found that content relating to 16 Days

of Activism failed to break into the top 10 posts across the GBV conversation usually tracked by

https://cabc.org.za/wp-content/uploads/2024/01/CABC_EU-GBV_Mis.-Report-7_-February-2024.pdf


the CABC throughout the year. The trend remains the same in 2024, with 16 Days of Activism

content failing to reach the top 10 overall in the GBV dataset in terms of engagement score.

In addition, content and conversations focused on 16 Days continue to be spearheaded by

government and/or businesses in a top-down approach and are not naturally occurring within

the vast majority of data points gathered. To test and strengthen the aforementioned

proposition, the CABC excluded influencer, government and/or business-related accounts in

order to isolate naturally occurring individual expressions. However, during the reporting period,

the CABC found a variety of 16 Days content under individual expressions.

Individual Expressions

Individual Expressions refers to those accounts with a followership of less than 10 000

individuals. These accounts are analysed as they do not have an outsized influence on the GBV

and Misogyny narratives found regularly on X. The following themes were found among the

posts by these accounts:

● Social Challenges and Injustice: A variety of posts were found which highlighted

issues such as, inter alia, false rape allegations, scapegoating transgender individuals

for Gender-Based Violence, parenthood and GBV statistics (1) ; (2) ; (3) ; (4).

● Combating Gender-Based Violence: As noted above, several posts (mainly by

organisations) that focused on the impact of GBV and the efforts to combat it were

found. Various initiatives, campaigns, and training programs are highlighted,

emphasizing the importance of creating safe spaces, supporting survivors, and

advocating for change (1) ; (2) ; (3).

● Personal and Interpersonal Reflections: Personal experiences, family dynamics, and

societal expectations, touching on themes of fatherhood, relationships, and the

complexities of human interactions were also explored during the reporting period.

These stories highlighted the diversity and challenges of interpersonal relationships (1) ;

(2) ; (3).

● Health Advocacy and Awareness: During the reporting period, the CABC found posts

concerning health issues such as HIV/AIDS prevention, access to healthcare, and the

importance of advocacy (1) ; (2) .

https://x.com/SiqokoqelaMpho2/status/1862843446970421520
https://x.com/Cthulhucachoo/status/1864671736798585143
https://x.com/ASZulu/status/1864262397025829044
https://x.com/Khanyi_Seele/status/1861001258909200674
http://twitter.com/WFP_SAfrica/statuses/1860977327057842197
http://twitter.com/VOCALAfrica_/statuses/1861010471937077567
http://twitter.com/unwomenSA/statuses/1863975704435556649
http://twitter.com/ASZulu/statuses/1864306171290538103
http://twitter.com/miShumoZA_/statuses/1862143514017988766
http://twitter.com/justcallmekome/statuses/1861283264356315566
http://twitter.com/tonysteinn25/statuses/1863178203826688491
http://twitter.com/mbalilekgwathi/statuses/1863921147571515751


Author analysis

Top 10 Twitter/X posters:

● The most prolific posters for the 16 Days reporting period consisted predominantly of

ordinary presenting accounts, with the exception of Bhekisa and The Joint United

Nations Programme on HIV/AIDS who are both civil society organisations.

Figure 4: Top X Accounts Contributing to the GBV and Misogyny Conversation

Analysis and commentary

Discourse around 16 Days of Activism largely followed a similar trend to that of last year. This

report focuses on the 16 Days of Activism period, hence the high volume of 16 Days content

that was returned by the analytics tool. Despite there being a high volume of 16 Days content,

conversation with the highest engagement in the overall GBV dataset remained those posts by

influencer accounts and/or posts which relate to our focus areas but not acknowledging or

participating in conversation around 16 Days of Activism. 16 Days of Activism content had to be

isolated through the use of specific keywords in order to determine content related to 16 Days

which had the highest engagement.

Negative posts were found wherein individuals questioned why partners cry when their male

partners cheats or sexualizes women in order to convey the idea that homosexuality is

unnatural in the African context. However, positive posts were also found concerning cultural

practices such as lobola. In addition, posts calling out abuse as well as poor treatment of a



spouse were also found which represents a shift in the recorded conversation vis-a-vis the

conversations found in the 16 Days of Activism period for 2023.

In terms of 16 Days focused content, it remains a conversation driven by businesses,

organisations and governments. Notable campaigns such as those run by Spar and Nedbank

garnered significant attention, according to the dataset. Nedbank’s novel approach to focus on

financial abuse, in line with their sector, may have been a key driver for their reach and should

be commended for not sticking to the regular script but rather finding ways to create a more

resilient society through access to information about different types of GBV.

Conclusion

In summary, conversations about Gender-Based Violence and Misogyny largely followed similar

trends, in terms of accounts and engagement, over the reporting period. The notable difference

in 2024 was that high engagement content included posts questioning abuse, poor treatment as

well as a celebration of traditional cultural practices. Businesses have also varied their approach

to 16 Days, with Nedbank’s approach to financial abuse standing out.


